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WHY FACEBOOK AND INSTAGRAM 
ARE A PERFECT DUO FOR HINDI FILM 
MARKETING 
 
Movie marketing, over the years has undergone a 
massive shift with the advent of the internet and 
digital media driving accessibility for the masses. 
Social media has become one of the key mediums for 
viewers to discover content and the film industry is 
increasingly leveraging it to engage their audience 
through original, creative content. Given the changing 
consumption patterns of film goers and rapid internet 
and smartphone penetration, digital media is pivoting 
large box office results for Hindi movies. 
Launched recently, a report by Ormax Media and 
Facebook titled “Media Effectiveness in Hindi Film 
Marketing”, studies and correlates the actual box 
office collections to a movie’s marketing mix. 

 
“If you’ve got an idea, start today. There’s no better 
time than now to get going. That doesn’t mean quit 
your job and jump into your idea 100% from day 
one, but there’s always small progress that can be 
made to start the movement.”                                                           
                                                 -    Kevin Systrom 
 
 

AMAZON BETS ON FASHION TO 
ACQUIRE NEW CUSTOMERS 
 
Amazon India said its upcoming five-day sale will be 
the biggest ever for fashion business on the back of 
nearly 3000 additional brands and 60% higher 
fulfilment capacity over last year and claimed it is 
already the biggest platform for fashion and lifestyle 
products sold online. The US headquartered online 
giant will launch Great Indian Festival sale from 10-
15 October and hope fashion business will help 
acquire new consumers. 

 
 
MUMBAI CITY FC'S INTEGRATED 
MARKETING DUTIES BY GOZOOP 
FOR THE THIRD YEAR IN A ROW 
 
Gozoop, one of India's leading integrated marketing 
agencies, has retained the integrated marketing 
mandate for the Indian Super League (ISL) franchise 
Mumbai City FC for the third time. As part of the 
mandate, the agency will take charge of the mainline, 
digital and content creation duties for the brand. 
 
The strategic partnership will see Gozoop playing a 
pivotal role in conceptualizing 360 degree marketing 
and communication strategies for MCFC. Over the 
next season, they will be responsible for creating and 
executing some unique activations and campaigns 
for the professional football team to engage their fan 
base across mediums and reach newer audiences.  

 

HOW MOVIE TRAILERS BECAME THE 
MARKETING TOOL THAT COULD 
MAKE OR BREAK A FILM'S OPENING 
COLLECTIONS 
 
A trailer, above anything else, is the single biggest 
determinant of how well a movie will be received 
during the opening weekend. This is especially true 
of movies that do not hang on the shoulders of top 
actors. Sometimes the fate of moviemakers is also 
dependent on the trailers. “If a trailer goes wrong, two 
years of a producer’s life spent on making the movie 
can go to waste in two minutes,” says Binni Padda, 
cofounder of Pentacle Creationz, who has been 
making trailers for 18 years. Trailer-making agencies 
charge between Rs 12 lakh and Rs 35 lakh for a 
campaign. If a movie flops, they are often given part 
of the blame. Besides cutting a trailer, these agencies 
also create teasers and song-&-dialogue promos. 
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HIDDEN MEANING BEHIND COMPANY 
BRANDNAME 
 
NBC: NBC’s logo has a couple of hidden meanings. It’s 
clear that it’s a peacock, but why? When the logo was 
developed color televisions were being introduced 
(explaining the rainbow of colors), and the network 
wanted a logo that would cause black and white tv 
owners to make the switch. So, they went with the 
common phrase (at the time), ‘proud as a peacock’, 
promoting that they were proud of their new color 
system. The six different colors of the feathers 
represent the six different divisions of NBC. 
 

 

 
 

 

FLIPKART FORAYS INTO 
INSURANCE SPACE, TEAMS UP 
WITH BAJAJ ALLIANZ 
 
E-commerce major Flipkart Sunday said it is 
foraying into the insurance segment after 
securing a corporate agent license. To begin with, 
Flipkart has partnered Bajaj Allianz General 
Insurance to offer customised insurance solutions 
to power its mobile phone protection programme 
for all leading mobile phone brands that are sold 
on its platform, Flipkart said in a statement.  
It added that under the programme, it will offer 
both cash payout option or free pick up, service 
and drop convenience to customers.  
The insurance offering will be available from 
October 10, the start of Flipkart's The Big Billion 
Days (TBBD). 

 

INTERESTING STORY BEHIND 
FAMOUS BRAND LOGO 
 
Adidas: Adidas is one of the world’s best sports 
brands. Many believe ‘ADIDAS’ stands for ‘All 
Day I Dream about Sports’. But this isn't true. It's 
actually taken from the name of the founder, Adolf 
Dassler. The logo has a three-stripped mountain 
on top of the word Adidas, to inspire athletes to 
achieve great heights.  
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